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MARKET SEGMENTATION

GEOGRAPHIC DEMOGRAPHIC ~ PSYCHOGRAPHIC BEHAVIORAL

A quale area geografica tirivolgeresti per

vendere la tua birra artigianale?
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THE 4 TYPES OF
MARKET SEGMENTATION
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MARKET SEGMENTATION

GEOGRAPHIC DEMOGRAPHIC ~ PSYCHOGRAPHIC BEHAVIORAL

A quale stile di vita associo il consumo di birra

artigianale?
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THE 4 TYPES OF
MARKET SEGMENTATION
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Comportamento: Per quale occasione

acqui
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steresti birra artigianale?
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Su quale target focalizziamo la nostra
attenzione?
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