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EntreComp4Transition News publication submission

Dear EntreComp4Transition partners,
The following template has been created to help manage news publications (blogs) on the project website. All partners are expected to submit a minimum of one news publication per project year. You are welcome to submit more. Refer to the 'Communication, dissemination and exploitation strategy' for more details.
Publications should relate to:
· information about the project’s progress, published deliverables and achieved results,
· information about the next steps and upcoming events,
· latest relevant news in the fields of entrepreneurship, green and digital skills,
· promotion of lifelong learning via the inspiring stories delivered in WP3,
· any other content in line with the project’s activities.
All publications should:
· be written in English
· be around 500 words long
· include headings and subheadings
· include links to relevant web pages or resources
· include sources for any photographs or quotes used
· be saved and uploaded in Word format.
Please complete all fields. 
If you have any questions, please contact megan@bantani.com.
Thank you.


Please complete all fields of the following table:
	Organisation
	Unioncamere

	Author's name
This will be published along with the article. You may include more than one author.
	Francesco Berni

	Author's position or role
This will be published along with the article
	Communication Manager

	Contact email address
This will not be published, just in case there is a question
	f.berni@sicamera.camcom.it
daniela.parente@unioncamere.it


	Title
Maximum 15 words
	The diffusion of AI technologies in Italian companies


	Tags or keywords
Please provide up to five tags or key words for your article
	AI, italian companies, italian sme’s, AI application

	Summary
Please summarise your article in 50-100 words
	The Excelsior survey reveals that 11.4% of Italian companies adopted AI. Service companies (12.6%) show greater adoption than manufacturing (8.5%). Adoption is similar in the North-West and South (11.7%), lagging in the Center (10.6%). AI is mainly used in economic/financial management (41.9%) and marketing (35.4%). The first reason for non-adoption is a lack of awareness (69.9%).

	Cover image and any other images/media
You must include a cover image for your article. You can also include other images, please include the source or credit of the photo. You can copy the link in this space or send as an attachment via email.
	See attached



Your article
Please write your article in the space below, please remember to make use of heading/subheadings, bold or italic text, and include relevant web links.
This article reports the data from the Excelsior Information System surveys (https://excelsior.unioncamere.net ) on the adoption of AI-related technologies in Italian companies. This integrates the information available at national and European level by examining the diffusion by economic and territorial sectors, which are the main AI applications in companies, as well as the reasons behind the choice not to adopt such technologies. Overall, the Excelsior survey data show higher values in AI adoption than the ones reported in the Second Report on the State of the Digital Decade (4,7%) (https://digital-strategy.ec.europa.eu/en/library/report-state-digital-decade-2024  ).  The adoption rate of AI technologies concerns 11,4% of Italian companies.

[bookmark: _heading=h.nsz1kzhyfmr]Sectors and territories
The application of AI solutions and systems varies depending on the production; in general, service companies (12.6%) show a greater propensity to adopt these technologies compared to manufacturing companies (8.5%). A lower level of AI adoption in the manufacturing sector goes is in line with a greater interest in other emerging technologies, particularly in robotics and connected objects (internet of things). 
In terms of territorial distribution, an interesting fact emerges: the share of companies that have decided to adopt AI solutions and systems is the same in the North-West of Italy and in the South and Islands (11.7%), and slightly higher than the national average (11.4%). Companies from Central Regions lag behind (10.6%).
[bookmark: _heading=h.dpcxiedtweta]Business processes and applications
With reference to the business processes in which companies declare to have used AI-related technologies, the area of economic and financial management stands out (41.9%). Approximately 35.4% of companies used AI technologies in marketing, digital promotion and e-commerce, followed by customer management (20.6%), management of services and/or production (19.6%) and in R&D (16.8%). On the other hand, the spread of AI in logistics or in the organization and management of human resources is not very significant.
If we look only at companies that use AI in business applications, cybersecurity emerges as the main use case for Italian companies (22.1%). Overall, the most common applications are related to service operations functions, such as document analysis (18.3%), customer optimization and assistance through CRM systems (14.9%), NLP technologies (13.5%), data analysis and forecasting systems (12.7%), process automation (11%).
[bookmark: _heading=h.wsvmc9sd827v]AI: why not?
It is also interesting to investigate the reasons that lead companies not to adopt AI technologies yet. As clearly emerges, 69.9% of companies declare that they are not aware of the ways to effectively introduce AI solutions and systems in the business environment, while 15.6% believe that such technologies cannot produce significant benefits to their business model. From the perspective of the Excelsior survey, it should be highlighted that high costs represent a problem for only 5.2% of companies and the lack of personnel suitable for using AI technologies only for 2.1%.
You can find all the data regarding the adoption of artificial intelligence systems in Italian companies in the report Competenze Digitali 2024 >> https://excelsior.unioncamere.net/sites/default/files/pubblicazioni/2024/Competenze_Digitali_2024.pdf 
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